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Residential Community, aRizona
suBuRBan living. Reinvented.

The sustainable community capitalizes on 
several major trends, all of which answer 
the rising consumer demand for a more 
conscious and holistic lifestyle. These 
trends, Convenience, Customization, Ener-
gy Efficiency, Authenticity and Health, and 
Community, have driven the design of the 
Hybrid House, which offers an individual 
environment that truly adapts to the resi-
dent’s lifestyle. The hybrid house is about 
utmost flexibility. An open space with a cen-
tral core creates a loft-like space that can 
be customized according to each buyer’s 
needs. Home-office, kitchen, eating area, 
and storage can be combined or separated 
according to the individual preference of 
the owner. Thanks to its compact dimension 
and intelligent design, the cottage house is 
highly efficient and sustainable in the use 
of energy resources. The façade is an eco-
logical high-performance skin. Through 
small openings on the top and bottom of 
the building’s envelope, the entire façade 
becomes a cooling tower, sucking all the 
heat from where it does not belong.

PRojeCt team: 
KABC in collaboration with XPEKT
Anna Klingmann(KABC), Matthias Hollwich (XPEKT)

ing/non-working lives in
warmer regions, longing for
an abundance of sun, com-
fort, and companionship.
Arizona, Nevada, New
Mexico are the largest
growing markets in the US.
As the aging population steadily increases, it requires
new lifestyle models. Older people of means are
demanding more choices. The baby-boomer genera-
tion has a unique personality that demands innovative
design that is guided by intelligence: convenience, a
greener lifestyle, energy consciousness, and a desire
for real communities. 

Brand Community

Competitive real estate markets, global consumers and
marketing oriented cultures have proven that a strong
brand and developed marketing programs in addition
to a strong product increases real estate value, re-sell,
reputation of the developer, sales velocity, and percep-
tion. Branding a master-planned community starts with
differentiation in a crowded market, and this is

Meet the future: Digital Lifestyle Community

Imagine a sustainable community that combines the
convenience of the city with the serenity of the country-
side, where you find untouched nature yet all the serv-
ices you need? Welcome to the digital lifestyle commu-
nity, where innovative technology and digital service
enables you to live the life you always dreamed off. A
key value of the digital lifestyle community is the human
connection between people, which is not only guaran-
teed through communal activities but also by a digital
neighborhood network, which promotes the interaction
between residents. Yet you can also enjoy your own pri-

vate sunset in the comfort
of your home, where med-
ical services can be
reached 24h a day by the
push of a button and ener-
gy use can be efficiently
controlled and regulated.

Target market: Aging baby-boomers

Aging, wealthy baby-boomers from cold and Northern
climates increasingly spend large parts of their work-

Hybrid Community
Suburban living. Reinvented.

Unique lifestyle choices

Active community living

achieved by offering buyers the whole package.
Ultimately, success requires speaking to not only what
a homebuyer aspires to, but to actually creating a
lifestyle on par with these same aspirations.
This brand community capitalizes on several major
trends, all of which become part of a holistic lifestyle
concept, enabled by new technology:

1. Intelligence 

Trend for intelligent homes: Our homes become highly
connected, sophisticated control and entertainment
centers. Consumers love to complain about their busy
lives, yet many indicators reveal that they actually enjoy
doing everything at the same time, from simultaneous-
ly watching TV and surfing the Net, to conducting meet-
ings over the phone while in the bathroom, to having

coffees and lunch 'on the
go', if not at one's desk.
From electronics giants like
Intel, Microsoft, and
Samsung to Google's new
video store, everyone is
rushing to market to help

shape and own the future of home entertainment (read:
turning living rooms if not entire homes into private
cineplexes, medical centers, or home offices). Energy
saving and security are also becoming major concerns
of intelligent homes. 

2. Convenience

The desire for convenience and choice increases as
the population ages. However, the change we are see-
ing in terms of new housing choices is not age related,
but lifestyle related. The lifestyle desires of younger
couples that don’t have kids are not very different from
those of an empty nester.

3. Customization

Hi-Tech requires Hi-Touch. Individual lifestyles require
customized solutions. Consumers demand flexible
lifestyle solutions that cater to their own personal needs
with every comfort and all possible technology. Spaces
turn into dance rooms, basketball courts, yoga rooms,
home spas, bar rooms, and so on. In addition, emerg-
ing lifestyle dynamics generate a growing demand for
more diverse housing forms, such as live work lofts.

Sustainability.

Intelligence.

Customization.
Energy efficiency.

Convenience.

Community.

Intelligence at your fingertip
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High-tech facade* with low-tech attributes.
*Visual attributes can be customized to suit the taste of the owner

accessible remote terminals and wireless handhelds.
No more need to run around with your laptop or iPod –
all your needs are unified in the centrally located elec-
tronic spine that empowers your house with personal-
ized control and communication tools.

Look who is designing.

A structural envelope based on a space frame* allows
you to design windows and doors almost where ever
you want. Even after moving in. The rest of the facade
works as a intelligent HVAC façade, enhanced with
translucent insulation to keep you and your family cool
in the summer and warm in the winter, while substan-
tially decreasing your heating bill. As a designer, you
can choose from a wide range of material finishes to
further customize your private environment

Where did the kid’s go?

Do you live in a half empty house? Adjust the house to
your new-found freedom. A contractor can re-adjust the
organization of the independent structural core. Double
the size of the master bedroom, cut out parts of the
floor to create a double height space in the living room

or add a gallery to your home. The hybrid house adapts
to your life changes.

Inspired? Please contact us at:

XPEKT_KL!NGMANN
31 Gramercy Park South, 4th floor
New York, N.Y. 10003
T: 212 674 4711
E: info@klingmann.com

XPEKT_KL!NGMANN is an innovative, creatively driven
joint venture for architecture and brand development.
By using architecture as a strategic tool, our mission is
to maximize each client’s real estate assets by creating
value innovation through design while staying
extremely cost efficient.

This proposal is an idea sketch. It is NOT a finished

design. Upon interest, XPEKT_KL!NGMANN will fur-

nish a specific design proposal that suits the particu-

lar needs of the client and/or developer.
� 2006, XPEKT_KL!NGMANN

Nature goes high-tech.

4. Energy Efficiency

Rising energy costs spur an interest in alternative
sources of energy and smaller, more compact homes.
Think natural ventilation, green roofs, solar energy, and
natural materials.

5. Sustainability

People are looking for a
more integrated “green”
lifestyle and authentic envi-
ronments that go beyond
convenience and establish
a unique identity. Facts

that reinforce concepts of sustainability are rising ener-
gy costs and construction costs.

6 . Community

We are seeing a greater appreciation of good design
coupled with a new interest in creating communities
and neighborhoods that work. Consumers are looking
for pedestrian friendly mix use environments and a
sense of neighborhood. 

Hybrid House

Live in a house that is in tune with nature. A house that
and does not cause you horrendous heating and cool-
ing bills. Enjoy an environment that truly adapts to you
and your familiy’s lifestyle. A house that empowers you
to shape your own environment. Have instant access to
all your work and entertainment tools. Relax and have
the light dimmed according to your mood. Have music
played according to the atmosphere of the day and the
central control digitally update your weekly shopping
list. The hybrid experience, changing the way you, your
family and your home experience living together. 

Size matters

Time to simplify. Say goodbye to big and bulky man-
sions that no longer serve your needs and welcome the

hybrid house. Thanks to its
compact dimension and
intelligent design, it is high-
ly efficient and sustainable
in the use of energy
resources.

A breath of fresh air...

Sustainability and low-cost energy

Digital community off-line.

Virtuous performance.

The hybrid house is about utmost flexibility and cus-
tomization. As versatile as it is compact, the hybrid
house incorporates thoughtful touches that make living
at home both functional and pleasurable. An open
space with a central core creates a loft-like space that
can be customized according to your needs. Home-
office, kitchen, eating area and storage can be com-
bined or separated according to the individual prefer-
ence of the owner. 

Life is about change.

Flexible furniture, hidden doorways, and built-in cabi-
nets offer a variety of options creating a flexible envi-
ronment that is responsive to your mood, needs, wants,
and desires. Turn around your cabinet in a James Bond
fashion and expand your master bedroom into a lush
and luxurious suite. Use the hidden door to enter your
secret study. Open up your office into the living room
be close to your family when working. 

The house of your dreams.

Do you dream about a house that is in tune with
nature? The hybrid house façade is an ecological high-

Living room
Working

Kitchen

Lobby

Family room

Storage
Entrance

Terrace

Loft space Traditional space Central core

1st Floor

Bed room

Bed room

Family room
or study or ....

Master bed room

Bathroom Bathroom

2nd Floor
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