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The city of Halle, Germany asked KABC to 
come up with a creative solution for a dis-
trict that is marked by dereliction and aban-
donment. KABC proposed to turn the entire 
district into a live-in urban sculpture park. 
For each building that is abandoned, a 
piece of sculpture is developed. This pres-
ents a new, constructive approach towards 
“de-densification” by creating a culturally 
attractive environment and, thus, new eco-
nomic opportunities. It is a fact that the pro-
cess of migration leaves many buildings va-
cant in Halle. Instead of lamenting the loss 
of inhabitants KABC viewed this condition 
as a unique opportunity to convert vacant 
buildings into raw material for artists. By re-
verting the process of dereliction into cre-
ative potential, Halle becomes the center of 
an ongoing cultural transformation. Hence, 
emphasis is placed as much on the process 
as on the final result. While the final result of 
the transformation is envisioned as a large 
scale cultural venue where sculptures gen-
erate a unique residential environment, it 
is already through the initiation of the pro-
cess that a new identity for a Halle is cre-
ated. With each building transformed into a 
large-scale sculpture, there is an increased 
value for the units remaining, until, at full oc-
cupancy, the now distinctive, ambient, and 
acculturated town may experience a resur-
gence of entrepreneurial activity, making 
use of its new unique resources to rebuild 
itself. Suddenly, a town that has been for-
gotten and ignored becomes the center of 
attention again.
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